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im# |s this technology gone cra@gr innovation?
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The fastest commercial aeroplane ever oy
built, production stopped after completing
20 aeroplanes and only 14 ever flew
commercially. Rumoured to have made a
profit, at least for British Airways \
Concorde stopped flying
reasons in November 2003.

for

The Spruce Goose (actually made of birch) w;
the biggest aeroplane ever built and the most
fantastic last gasp of the flying bo&2éréoot
wingspan, could carry 750 troops, and only fle
once with Hughes at the controls for a little mc
than a minute at an altitude of 70 feet.
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Business I ntellilgenc

Bl fails to deliver operational performance

in
fth
research show that the majority fall short in meeting the
expectations of their promise. Some 76 percent of comp
have to make decisions before the information they neec
available while 66 percent state that the data is either ou
date or arrives too late to be of any use.
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Is Bl technology too difficult to use?
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@_ Last year Gartner survey
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too complex and unusable and 69% said they la
the skills necessary to use it anyway.

Betsy Burton, Vice President Gartner Inc.

Gartner
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throughout their firms even thoug
overwhelmingly believe that their

twathirds of Bl professionals from doing so

ence be

nthey
companies car

benefit from the insights Bl provic

Worldwide survey of Bl professionals by Teksouth

CompurterWeekly.com

es.
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The Great Bl Squeeze (thanks to QlikTech)
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The Stack Vendors
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In Business Intelligonce™

The Innovators i Bl 2.0
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The Power of Now™

HyperRoll
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http://www.oracle.com/index.html
http://www.ibm.com/
http://www.proclarity.com/default.asp
http://www.hyperroll.com/
http://www.spotfire.com/
http://www.microstrategy.com/
http://www.sap.com/index.epx
http://www.infor.com/
http://www.comshare.com/
http://www.i-lluminate.com/index.html

im# What have we been buying?

-U Revenue ($M) Share (%) Start 2007
QJ 2004-2005 | 2005-2006
U) 2004 | 2005 | 2006 | 2004 | 2005 | 2006 | Growth (%) | Growth (%)
§p) Business Objects 7304 | 8350 | 8936 14.5 14.9 14.3 144 7.0 Pure BI 52%
6. SAS 5145 | 5824 | 6789 10.2 104 109 132 16.6 Database/ERP 15%
3 Cognos 5115 | 5669 | 6223 10.2 10.1 10.0 10.8 9.8 |nnovat0rs 2%
3 Microsoft 2091 | 3745 | 4800 59 6.7 7.7 25.2 28.1 Others 31%
(-D Hyperion 2586 | 2871 | 3223 5.1 5.1 52 11.0 12.3
D— MicroStrategy 188.0 | 2168 | 2495 3.8 38 40 14.2 15.6
SAP 1520 | 1818 | 2137 3.0 3.2 3.4 19.6 17.6
Oracle 1645 | 1845 | 206.2 3.3 3 3.3 12.3 11.7
SPSs 1585 | 1762 | 197.9 3.1 3.1 3.2 1.2 12.3
Information Builders Inc. | 143.0 | 1700 | 1820 28 3.0 2.9 18.9 7.1
Actuate Corp. 88.6 89.9 987 18 1.6 16 15 9.8 Start 2008
IBM 65.1 64.0 719 13 1.1 1.1 16 12.2
QlikTech 12.9 22.1 436 03 0.4 0.7 1.7 97.0 Pure Bl 22%
Visual Numerics Inc. 374 38.7 17 07 0.7 0.7 35 75 Database/ERP 45%
Pancrama Software 22.7 227 378 05 0.4 06 0.0 66.5 Innovators 2%
Subtotal 3,3474 | 3,811.9 | 43400 66.5 68.0 69.4 13.9 13.9 Others 3 1%
Other 1,689.3 | 17943 | 1.913.0 33.5 32.0 30.6 6.2 6.6
Total 50367 | 5,606.2 | 6253.0 | 1000 | 1000 | 100.0 113 115

Source: 1DC, June 2007
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Revenues are growinggain

U
% Worldwide Business Intelligence Tools Revenue, 1993-2007
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But what about value?

Source: IDC, June 2008
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Functions and Features are not the problem
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M Infrastructure and architecture

 Functionality

B Usability and visualization
Search and alerting

B Security and connectivity

0 10 20 30 40 50 60 70 80

Score

Source : http://www.businessintelligencetoolbe
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How old Is Business Intelligence ?

one should have full knowledge of one's own stre
d full knowledge of one's enemy's strengths and

)f either one might result in defeat. A certain scho
lels between the challenges in business and thos

internal and external
s and meaning in the data (analyzing)
resultant information
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http://upload.wikimedia.org/wikipedia/commons/0/0b/Suntzu2.jpg
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People are More Important than Technology

65% of success
determined by thing
OTHER than data an

technology

. . Determinant o
Investment Historical
Success

People 2% 20%
Process 2% 15%
Organization 2% 10%
Culture 1% 20%
Leadership 1% 10%
Data 10% 15%
Technology 82% 10%

fAnformation competency is the result of the pec
have in place, the processes they follow, the ct
your firm, and many t

Don Peppel

Source: Information Masters: Secrets of the Custo
Race. John McKean
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Performance Management starts with a Missic
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If You Don’t Know
Where You're Going,
How Will You Know
When You Get There?

Business Planning:
A Five Step Plan for

In the middle of 4 §
journcy success
Companies that formulate and follow a plan
tend to outperform the competition,

Leam the five easy steps to developing an
effective busi plan document.

no expedition can
without an expert guide.

Build a valuable tool by incorporating the

key elements that will your enterprise
toward achievement of its goals.

:Tecn' te the power of strategic visioning
reap the benefits of communicating that
vision to your key stakeholders,

"Organize the world's information
and make it universally accessible

and usefu"Google

The Strategic Planning Process

Mission &
Objectives

O

Environmental
Scanning

O

Strategy
Formulation

J

Strategy
Implementation

O

Evaluation
& Control

eéand then you nee
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http://en.wikipedia.org/wiki/Google

With excuses to the Vendors
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